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Abstract: 

In this study the emerging processes of news consumption among 

young adults of the post-millennial generation are explored. New forms of 

journalism, such as video journalism, interactive journalism, multimedia 

journalism, long form and slow journalism are presented along with their 

impact on the aforementioned audience. To support the theory on 

behavioral patterns of online news usage, a focus group among English 

speaking university students, majoring in journalism was conducted in 

Greek and Cypriot Universities. Furthermore, the interactive reporting 

series “NSA files: decoded” was used as a case study, to answer whether 

experimental forms like interactive reporting is compatible with the needs 

of the generation under study. In general young adults in this research stated 

that they prefer traditional form of reporting rather than interactive. It seems 

that as interactivity is getting more and more present, the less coherent the 

narration becomes. Even though young adults are known as active learners, 

they prefer a strong narrative to an interactive template. That sparks a 

debate about what the future of journalism would be. 
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1. INTRODUCTION 

In recent decades along with traditional media - print, radio and 

television - several other forms of news content have emerged and were 

added in the original context while journalists are in a perpetual effort to 

keep up with the changing media landscape. Αt the dawn of the previous 

century (1904) Joseph Pulitzer had created the base for a training school for 

journalism, rejecting objections that “journalism cannot be taught” or “there 

is no special department required”. Today, about 120 years later, journalists 

are in an urgent need to be taught and trained since they have to acquire 

specialized education on new tools and emerging practices in order to 

develop their profession even further and survive the competition.   

Video journalism, interactive journalism, citizen journalism, 

multimedia journalism, data journalism, slow journalism, etc., are new 

models of journalism that have emerged the last decade (Bro, 2018). The 

way young adults welcome or not these innovative models are crucial to the 

future of journalism and needs to be investigated more. In that framework, 

academic research regarding preferences and news consumption practices 

of the younger generation are vital to the media industry.  

In this study, news usage patterns of the post-millennial generation are 

explored.  Reporting series “NSA files: Decoded” was used as a case study 

since its interactive structure presents features of new journalistic practices 

in the modern media environment. First, we deal with the theoretical 

background about the models of journalism that can be identified in the 

form of “NSA files: Decoded” (multimedia journalism, cross media 

journalism, longform journalism, slow journalism). Then, we use focus 

group methodology to explore two research questions:  

RQ1. Which behavioral patterns are observed among the young adults 

in terms of online news consumption?  

RQ2. Is interactive reporting a form of storytelling that is preferred by 

this cohort? 

2. New models of journalism: Multimedia journalism  

Nowadays, news writing is not only using a pen or keyboard to 

develop a story. The journalist in the digital environment has to work with 

several other professionals so as to disseminate information using new 



  
 

News usage patterns of young adults in the era of Interactive Journalism 
 

63 

narrative techniques (Maniou & Veglis, 2016; Maniou, Panagiotidis & 

Veglis, 2017; Veglis & Maniou, 2019).  The “explosion” of new tools and 

techniques in Web 2.0 has inevitably changed the nature of journalism 

(Anderson, Bell & Shirky, 2015). The practice of distributing news using 

multimodality is called multimedia journalism and is related to media 

convergence of communication technologies (Deuze, 2004). In this 

framework and in an effort to deliver a more integrated term, Gitner (2016) 

proposes the term digital in a sense that it includes everything from 

broadcast to mobile to web. 

New York Times was one of the first major newspapers entities that 

recognized the need for online transformation. Posting online traditional 

reporting pieces, like other newspapers were performing, was not enough 

for this media conglomerate. New York Times became a pioneer in 

exploring new ways to tell a story for online readers. According to its 

Innovation Report (2014):  

Our core mission remains producing the world’s best journalism. 

But with the endless upheaval in technologies, reader habits and 

the entire business, the Times need to pursue smart new 

strategies for growing our audience. The urgency is only growing 

because digital media is getting more crowded, better founded 

and far more innovative (Benton 2014). 

One of the first examples of multimedia journalism was created in 

2010, when CNN used 3-D video techniques to include short 3-D video 

footage to online coverage of major events (i.e., Earthquake of Haiti, 2010). 

One of the main advantages of 3-D videos is the possibility to communicate 

information more effectively with digital means by telling stories that can 

be experienced directly within a real environment, transforming the 

viewer’s experience (Bimber, Encarnacao & Schmalstieg, 2003, p.87). 

Those innovations provide more spatial points of view along with the sense 

of physical immersion (“being there”) (Van der Haak, Parks& Castells, 

2012). 

Newsgames is another example of experimenting with interactivity in 

journalistic form (Treanor & Mateas, 2009). Encompassing computer 

games with an  intention  of  explaining  or  commenting  on  current  news, 

http://edition.cnn.com/interactive/2010/01/world/haiti.360/index.html?video=haiti.flv
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as a journalistic practice, has emerged almost two decades ago, but the last 

few years newsgames which are employed  to make audience  participate  in  

the  public  sphere are gaining ground (Burton, 2005; Sicart, 2008; Teixeira 

et al., 2015; Wiehl, 2014; Stein, 2012). Major news companies, like The 

Guardian embraced this form for their interactive sections 

(https://www.theguardian.com/technology/gamesblog/2013/jan/11/news-

games-future-interactive-journalism). Journalists, in cooperation with 

developers, have started to create and release games in response to current 

events. This processing is very demanding and that is the reason it is not 

used in topical coverage (Dowling & Vogan, 2015).  

3. New models of journalism: Longform, Slow journalism  

Academic studies have indicated that young people need quality 

content and reliable information and their preferences seem to point 

towards a type of journalism that needs both speed and credibility; besides 

the provision of news with speed, more in-depth research is demanded 

according to the type of content (Erbsenet al., 2013; Drok & Hermans, 

2016). 

Speed in cost of quality is a classic problem of digital journalism. In 

this framework, the model of “Slow Journalism” has appeared the last ten 

years (Greenberg, 2007) embracing longform articles and interactive 

reporting techniques. This type of journalism refers to specific narrative 

storytelling, where long formats and principles of narration are used (Le 

Masurier, 2015). “Slow Journalism” is considered to be the answer to the 

stressful, ever faster pace of journalism in the digital era. It is perceived as 

filling the gap of our understanding of the world. Greenberg (2012, p.381) 

describes Slow Journalism as “a collection of longer non-fiction genres, like 

the essay and the reporting”. In this type of journalism, audiovisual content 

is used not just to illustrate a story but to add in the narrative process 

(Costera Meijer, 2007, p.112).  

 The challenge in this multi-choice media environment is to find new 

ways to deliver large amount of information in a creative and easy way. 

Salaverría (2014) points out that gradually media organizations are 

convinced that longform reporting may find a place in the contemporary 

environment. In this pathway, longform journalism is a newly introduced 

https://www.theguardian.com/technology/gamesblog/2013/jan/11/news-games-future-interactive-journalism
https://www.theguardian.com/technology/gamesblog/2013/jan/11/news-games-future-interactive-journalism


  
 

News usage patterns of young adults in the era of Interactive Journalism 
 

65 

form of multimedia journalism, deriving from the spread of mobile devices 

(Longhi & Winques, 2015). According to Fischer (2015), it “describes 1) a 

level of in-depth reporting that goes beyond the everyday standard of 

production and/or 2) narrative storytelling that is presented in an 

appealing way, often with multimedia elements to enhance the piece”.  In 

the framework of interactivity, longform reporting has borrowed some 

features from film industry. Usually this form of news has cinematic visual 

features, subtle transitions between text and audiovisual content (swipe and 

dissolve), full screen –one page template and high level of multimodality 

(Gutsche, Jacobson & Marino, 2015). 

Trying to create distraction-free environments, this emerging genre of 

interactive longform articles combines written language, photography, 

videos and graphics joined together to a narrative using subtle transitions 

(Hiippala, 2017). There are also multimedia publishing platforms that can 

help journalists or other content creators to easily produce such interactive 

reporting forms, using WYSIWYG tools (e.g., Atavist https://atavist.com/).  

Each article of this kind is, according to Dowling and Vogan (2015), a 

“cognitive container” which aims to minimize the distraction from a typical 

browsing experience and enhance the engagement to the narrative, in 

contrast to the fast-food consumption of online news.  

Longform is more than a simple display of technological prowess: 

multimedia aspects and multimodality in the unfolding narrative has 

enabled the longform to recontextualize traditional techniques of literary 

journalism (Gutche, Jacobson & Marino, 2015).One of the first examples of 

good practice is the interactive longform reporting “Snowfall: The 

Avalanche of Tunnel Creek”, dealing with the entrapment of snowmen in 

the Cascade Mountains of Washington by a snowball. It was created by the 

New York Times, re-discovering the template for digital long form articles 

and inspiring other media to follow (Ivakhno & Sklower, 2014). This 

longform journalistic product set the doubt regarding the prejudice that 

people want to read online only short and quick texts (Dowling &Vogan, 

2015). It was constructed based on a combination of text, code, graphics, 

audio, photos and videos or animation, experimenting with tools of Web 

2.0, just like interactive-documentaries have started to do so some years 

https://atavist.com/
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ago. Its creators did not confine themselves to visual interactive design but 

tried to create a compelling news template in which interaction does not 

distract the user but reinforce the reading experience (Dowling & Vogan, 

2015). Another example of longform journalism is “Firestorm”, the 

Guardian’s multimedia interactive reporting about bushfires in Tasmania. It 

has received widespread praise on the web for its moving and immersive 

portrayal of a crisis and is accompanied with a longform e-book about the 

story
1
.  

4. News usage patterns of millenials and post-millenials  

Age, as a personal characteristic, and generation, as a collection of 

characteristics, are considered factors that determine media use and 

consumption in different categories of information seeking, i.e. news or 

entertainment (Bolin & Skogerbø, 2013). Also, since the selection of media 

is dependent on the available resources it is rather obvious that each 

generation may have different approaches on the way it gets informed, 

distinguishing each media genre (Edgerly, 2017). It is commonly known 

that young people today are more attracted to online use in general 

(Williamson, Qayyum, Hider & Liu, 2012) and in information seeking since 

it provides more control over their customized experience (Spyridou & 

Veglis, 2008).  

Whereas several researchers have studied and analyzed news 

consumption in the digital era (Ahlers, 2006; Chyi and Lee, 2013; 

Mitchelstein & Boczkowski, 2010; Peters, 2012; Rackway, 2014), only in 

the last few years studies on the way young adults consume news online 

have been released. Young people who have been born in the early 2000’s 

are subjects in academic researches, consisting generation groups which are 

basically named after their birth date. In this framework, they are called 

post-millenials, Digital Natives, Google Generation, Generation Z, 

iGeneration etc. (Tapscott, 2009).  

For the purposes of this study, the general term “young adults” is 

adopted. The main feature of this generation is that it consists of people 

who are natives to the digital world and that is the reason why Prensky 

(2001) named them Digital Natives. They rely on the Web for their 

knowledge acquisition process, as if it is their external brain (Thomas 
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&Srinivasan, 2016). In contrast to the previous generations who have 

learned to use the Internet similar to learning a foreign language, digital 

natives have invented new ways and evolved others in doing everything, 

from communicating to searching and from meeting to gaming, differently 

because technology has changed their behavior radically (Prensky, 2004).  

Young people prefer web-based news because they are cost-free; they 

are fast and convenient to read (Casero-Ripollés, 2012). They cannot find 

news in the traditional media related to their interests (Qayyum et al., 2010; 

Vanderbosch, Dhoest & Van der Bulcke, 2009).  According to Bennett 

(2008), they do not have preferences for general news; instead they prefer 

content that relates to their personal-topical interests. To this, self-education 

parameter should be added, because young adults consider Web as the main 

source of their education and they prefer to be self-educated (Thomas & 

Srinivasan, 2016). This is coherent with previous research which indicated 

that millenials, due to a huge array of choices, have become experiential 

and exploratory learners and they prefer learning by doing (Sweeney, 

2006). A previous study regarding the audiovisual media usage of young 

adults has shown that this generation does not want to have any boundaries 

of time and space; they prefer to watch what they want, at the time they 

want, when they want it; this is the reason why they are also abandoning 

TV as a viewing platform (Banaji & Buckingham, 2010).  

Another characteristic of young consumers’ news usage is that the 

majority of them read the news on a mobile phone. According to Pew 

Research Center (2011), half of the smartphone owners use their mobile 

devices for news (Chan-Olmsted, Hyejoon & Zerba, 2013). This behavior is 

taken into consideration by the news producers, since the consumption way 

of the young adults will be the norm for the next generation of news users.  

As far as online reading is concerned, “keyword spotting” is the 

selected method by young adults. They can locate needed information very 

fast, paying little attention in reading an entire page. Young users of Web 

are reading news, mostly by scrolling on their social media timelines and 

reading the headlines since they want quick and frequent news production 

(Costera Meijer, 2007).  

According to a study, among 1014 millenials, conducted by the 
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American Press Institute in collaboration with the Associated Press-NORC 

Center for Public Affairs Research in 2014
2
, 

this generation tends not to consume news in discrete sessions or by 

going directly to news providers. Instead, news and information are woven 

into an often continuous but mindful way that Millennials connect to the 

world generally, which mixes news with social connection, problem solving, 

social action, and entertainment. 

Another very important factor to news usage research is the distraction 

that can be easily caused to young adults. The young people’s attention 

span, which used to be 7-10 minutes for millenials, is getting reduced to 8 

seconds, due to the their constant exposure to technological tools (Rosen, 

2015). On this ground the media market’s concern was stimulated on an 

effort to achieve new ways to gain their attention.  

The desire that the millennials as well as younger generations express 

for more engagement through active learning, checking and googling is a 

crucial feature of their news consumption pattern. Thus, they present very 

different ways of news usage compared to previous generations (Antunovic, 

Parsons & Cooke, 2016).  

In the digital media era, young adults have access to a wider 

information basis so they are accustomed to a new information 

consumption process (Sweeney, 2006). They have developed essential 

skills to adapt to this new reality, such as rapidly searching and synthesizing 

large amount of information. This new perception is what media industry 

should keep in mind. Therefore, it is not about a new message but about a 

new perception.  

5. Method  

In this research, news consumption practices and preferences of young 

adults are examined. The aim is to discover in which ways the young 

readers consume online news and whether the form of an interactive 

reporting is alluring to them.  

This qualitative study employs the focus group method, as an effective 

method of gaining an in depth understanding of people’s perceptions, which 

is a user-assessment method, based on qualitative data collected through a 

semi-structured questionnaire (Rabiee, 2004). We used the single focus 



  
 

News usage patterns of young adults in the era of Interactive Journalism 
 

69 

group method, the most common and typical one where there is an 

interactive discussion of the topic between a facilitator and a collection of 

participants (Nyumba et al., 2018). There were two thematic areas that were 

discussed based on the research questions (as presented in the Introduction 

part).  

The sample of the study consists of English-speaking students in 

Universities of Cyprus and Greece which follow the Erasmus+ Exchange 

Program of EU, majoring in Journalism and Mass Communications at their 

home universities. Therefore the sample consists of young people from 

different European countries (France, Sweden, Germany, Montenegro, 

Poland, Lithuania, Bulgaria, Estonia and Latvia).   

Young people and especially university students are early adopters of 

an innovation and afford characteristic like openness to new channels and 

familiarity with media exposure, according to the “classical diffusion 

theory” (Rogers, 1995). Moreover, university students of journalism are 

motivated by their educational environment to be informed on the news, so 

they are more interested in that area than other students (Sherr & Jenkins, 

2003). 

Participants of the School of Journalism and Mass Communication at 

the Aristotle University of Thessaloniki (Greece) were four men and four 

women, in the age range of 18-25, from France, Sweden, Germany, 

Montenegro and Poland. They were chosen after their enrolment to attend 

the course of “Electronic Mass Media Technology” as the production of 

audiovisual reporting is within the scope of the course. Their positive 

attitude towards the use of technological tools in the process of practicing 

journalism was desirable. 

Likewise, the participants of the Department of Journalism at 

Frederick University (Cyprus) were aged between 18-25. Six of them were 

women and two were men, coming from Lithuania, Bulgaria, Estonia and 

Latvia. They were selected after their enrollment to attend the course “Non-

linear Multimedia Productions”. Their choice of the course was indicative 

of positive predisposition towards technology and audiovisual media, in 

addition to the fact that this is an elective and not a mandatory course in the 

Department’s curriculum.   
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This diverse sample offered to the researchers another interesting 

aspect to examine; the Web is creating a global audience, where 

geographical boundaries are less important factors of the news agenda. Had 

these individuals (from different countries, with different background and 

different internet penetration to population) the same news usage 

preferences or were there any differences, depending on the aforementioned 

factors? 

The research was conducted in two phases, from September 2017 to 

January 2018. The questionnaire consisted of two parts. In the first part, 

participants were asked about their general news consumption patterns, 

while in the second, they answered questions regarding the way they 

consumed the specific interactive reporting that was selected as suitable for 

the purposes of the study. All the participants during this research phase 

were informed of the aims and the procedure of the study as well as of their 

anonymity. Due to the limited sample, the authors are not able to reach to 

wider conclusions; however, indicative findings provide sufficient answers 

to the research questions. 

Participants, in both countries, were asked to read –browse the 

interactive reporting, “NSA Files decoded”
3
 from the interactive section of 

Guardian online newspaper. They had no guidance in advance about the 

way they should consume it, so as not to affect the research results. They 

had, though, a short briefing about the story of the article and the reasons 

why it was deemed important for the news agenda. Participants were asked 

to read the article during course hours, using their smartphones. They were 

free to stop reading whenever they felt like it.  

In the next research stage, a discussion was held in which the 

participants were asked to describe the way they consumed the interactive 

reporting which was given to them. Before the initiation of the discussion 

they were informed that the procedure was being recorded. Afterwards, the 

researchers watched the footage and transcribed the discussion to analyze 

the findings.  

6. Findings- Discussion 

In the first part of the questionnaire, consumptions pattern and 

preferences of news usage are explored (RQ1). The received data 
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demonstrate that none of the participants, either in Greece or in Cyprus, 

declared traditional media as preferable. They unanimously stated that they 

prefer online sources. 

On the question regarding the device through which they access news, 

50% replied that they use both types of digital portable devices (laptop and 

smartphones), 40% that they prefer using the smartphone and 10% is 

oriented towards laptop use. Practical navigations patterns were mentioned 

as reasons for using the laptop: “it is easier for me to seek information, to 

go from one website to another; the screen is bigger and more convenient” 

(P.). 

The use of smartphone was selected due to its description as “more 

accessible, easier, and more practical” (C.) and “convenient to carry 

everywhere and get informed everywhere” (A.).  Finally, only one 

participant said that he had read printed newspaper: “My parents buy 

newspaper, if I have time I will have a look but I see no point in it because 

every article I see in the newspaper I have already read it online.” (Ti.) 

In regards to the question about the waypost-millenials retrieve news 

online, it is concluded that their social media network is the most common 

source. Participants rarely visit an online media organization. Their 

“bubble” of personal contacts is their news provider and this is further 

enhanced regarding online use. “I don’t believe that Facebook has the same 

reliability as a media webpage but I prefer easier accessibility” (C.). Others 

stated: 

If I want to learn more about something and I try to ‘google’ it 

there are really so many things about the topic… it is really 

unreliable. But I find something on YouTube or a link from some 

close friends that recommend this video then maybe it is true. (Ta.) 

I go on Twitter first to see what people are talking about, because 

it is very fast and you get hundreds of notifications. So I follow 

newspapers, media experts, influencers and I scroll down to the 

timeline. If something interesting catches my eye, I click on the 

link. Then I ‘google’ for more information. (A.) 

Our research findings confirm previous studies analyzed in the 

literature review. Participants spot the news in their social media timelines 
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and create their own bubble, where they feel safe. Additionally, as 

mentioned earlier in the literature review, they do not mind getting informed 

by less professional news media (Banaji & Buckingham, 2010).   

The second part of our questionnaire is related to news consumption in 

the form of interactive reporting (RQ2). With regard to the type of news 

they prefer to consume online, the results showed that all participants prefer 

online news in the form of text rather than video or audio.  

In addition, in both groups, 80% of the respondents stated they did not 

like video/audio interfering with text in the interactive reporting structure. 

The main cause was the difficulty to watch video news on smartphone, 

while commuting. They stated:  

“If I am on the bus without headphones I cannot watch them and it is 

annoying to always stop and have to watch and then read etc.” (G.) and “I 

didn’t click on videos because I didn’t want the music I was hearing on my 

smartphone to stop.” (So.). A third one said: 

I would have to switch all my notifications on my phone- that is 

another factor [why video watching is disturbing]. If you get many 

messages and try to watch something at the same time, it is 

distracting. (A.) 

Indeed, post-millenials do not want to have any boundaries of time and 

space (Podara, Maniou & Kalliris, 2016). But the same answer was also 

received when they were asked if they would watch these videos in their 

laptop, while at home, in their own time and space. The reply was that they 

would also skip videos, because of “the desire to getfast information” (So.). 

Participants felt restricted by the fact that they had to read such a long article 

to the end to find out the conclusion. 

Another reason stated was the distraction caused due to the mixed news 

structure. In fact, two of the participants stated:  

“I think it distracted my attention, because it was like video and then article 

and it was confusing. I prefer article and then video.” (Va.) 

I don’t really like the way because it is too much for me. If I want 

to read I just read and if I want to watch video I will just watch 

video from different sources. I think it is just tiring when you just 

go through the page and all these people start talking – I didn’t 
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like it.  I want to read and think and then maybe hear some 

comments. (Vi.) 

One participant in the Greek group, that responded differently, argued 

that “videos give to the interactive reporting an interesting dynamic” (Ta.). 

Graphics were very pleasant for participants in Cyprus because “they 

were funny and you can breathe and continue reading again” (Vi.). In the 

same context, all of the respondents unanimously were in favor of numbers 

and infographics which were characterized as more appealing.   

In regards to the question on the way a longform article is consumed, 

90% said that they will read it on a laptop and only if the topic is related to 

their interests. During the focus group discussion we have had answers like: 

“It depends on the situation. I can read about photography, I can read about 

food … topics of my interest.” (Va.). “I will read longform depending on the 

content, as long as something interests me. I will read as much as I feel 

satisfied. If I get the answers I want in the first part I will stop! (C.)” and “I 

would read it obviously when the topic is interesting to me. In other cases, 

when someone did this, did that, somebody died etc. only one paragraph is 

enough to know about it.” (Po.) 

Longform reporting is considered as a cognitive container which aims 

to minimize distraction, according to Dowling & Vogan (2015). However, 

the emerged data of the study showed that this is not effective enough for 

the easily distracted generation of young adults but rather annoying. Young 

audiences seem to prefer simpler structure of narrative based on a single 

medium, like traditional journalism used to perform.  Only one participant 

responded differently saying “this is exactly the type of reporting I would 

read on the go” (Ti.). 

Collected data, also, show that traditional form prevails in the 

comparison between interactive and traditional reporting forms. Young 

adults who participated in this research stated they were distracted by the 

deployment of the story in the interactive article. A remarkable percentage 

of 80% think that the extras (video/audio/graphics) compete with the text 

instead of supporting it and they would prefer them to be placed in the end 

of the story after the text. For example, they stated:  

“I think the story in this website was confusing. Of course you read 
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text and then you watch videos in several websites but this was not what we 

were asked to do here.” (Va.). Another one said: “I was stressed. Maybe it 

is better for us to understand information in such form but for me it is not. I 

prefer the traditional way”. (A.). Also, we had answers like: “I prefer the 

traditional way because you don’t see the faces talking (video) it is just a 

text and it is easier to get focused just reading”.  (Vi.) 

For me the fact that there were all these people explaining 

things made me feel stupid. It is like you are a child and they 

all try to explain to you what is really true behind it. That is 

kind of distraction. Maybe it would be better to have one 

video in the end of the text, a simple linear video with all the 

people talking. (Po.) 

Among the comments received regarding the new consumption 

experience where “not pleasant”, “nothing special”, “confusing and 

controversial”, “not convincing”.  

This is not in accordance to findings mentioned above (Anderson & 

Rainie, 2012; Ocokoljic, Cvetkovski & Milicevic, 2013). The 

aforementioned researchers have stated in their research that distraction is 

the norm for this generation. What is considered “distraction” for older 

readers is a habitual pattern for young adults. However, this is not the case 

in this research since participants said they ʺprefer their googlingʺ to an 

investigative longform reporting. 

Whereas most of the participants of the two focus groups described the 

mixed structure of interactive reporting as not easy to follow and indicated 

that one big video at the end would be better, one participant in the Cypriot 

group responded differently. She said that she found videos very interesting 

and she could easily follow the deployment of the story. She described her 

reading experience as interesting because “information was divided in small 

pieces” (C.).   

All of the participants unanimously prefer to research by themselves 

regarding a news topic of their interest rather than reading a full, 

investigative longform article. It seems they identify that news credibility 

derives from their own work, their own comparison of different sources. 

They all felt the need to “google” for more information rather than read a 
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longform article about it. 

I prefer my own googling and that is because I read about 

things that I choose to get informed. It is this feeling of self-

discovery... I prefer to devote more time but finally read what I 

am interested in; in the amount of time I want to spend. In an 

interactive reporting form I have to read it till the end because 

I don’t know how it is concluded. (G.) 

Van der Haak, Parks & Castells (2012) state that perceived 

authenticity and popularity derive from multiple points of view on the same 

topic and the formats which provide this feature are gaining the audiences 

worldwide. Our participants stated indeed that the credibility of a news 

topic relies on multiple points of view but they want to rely on their own 

research. They did not like the reading experience where video, audio and 

text where mixed in a one-page template and they did not avoid browsing, 

because they felt the need to do their own research. This confirms previous 

research that post-millenials are easily bored and prefer to be self-educated 

(Thomas & Srinivasan, 2016).  

7. Conclusions and further research 

Although contemporary media struggle to find new journalistic forms 

to shape the news, the adoption of these changes from young adults is a 

topic that has been poorly examined.  

Broadly translated, the findings of this study indicate that the 

platforms of news consumption have changed but the reading/viewing 

habits still remain the same. Young adults of 2019 have grown under the 

influence of the digital and not the analogue culture. But their 

“multitasking” and “easily distracted” characteristics do  not apply as far as 

online news usage is concerned. These results cast a new light on the 

growing corpus of research about post millennial generation. 

Young news consumers have a different way of thinking and 

behavior. All of the participants, in Greece and Cyprus, unanimously 

declared they prefer to get informed from online sources and not traditional 

media (only one participant said that he had read printed newspaper, once). 

However, their consumption practices seem to be more traditional. Young 

audiences seem to prefer simpler structure of narration based on a single 
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medium, like traditional journalism used to offer. Participants prefer online 

news in the form of text rather than video or audio. They characterize 

interactive reporting structure as “annoying”. A remarkable percentage of 

80% think that the extras (video/audio/graphics) compete with the text 

instead of supporting it and they would prefer them to be placed in the end 

of the reporting after the text (and all together in a simple linear form!).  

This is an important finding in the process of understanding the 

younger audience. Analysis of the data obtained in this research shows that 

the increase in interactive features of an online news reporting, result in 

decrease in the coherence of the narration for young adults. Even though 

young adults are known as active learners, interactivity is not always an 

asset in the journalistic form - they prefer a simple narrative to an 

interactive template.  

Another interesting finding of this research - confirmed by previous 

studies - is the distrust of young adults to the media. Participants spot the 

news in their social media timeliness and create their own bubble, where 

they feel safe. They turn to Google for more information and, finally, they 

do their own research comparing news from different sources. All of the 

participants unanimously prefer to research by themselves on a news topic 

of their choice rather than reading a full, investigative longform article 

which researchers regard as a “cognitive container of knowledge” (Dowling 

& Vogan, 2015). Post millenials prefer to be self-educated and this is 

verified by this study. News credibility derives from their own work, their 

own comparison of different sources.  

It should also be highlighted the fact that consumption patterns of 

participants from the universities of the two countries were very similar to 

each other. Post-millenials students in Cypriot and Greek universities have 

presented identical behavior as far as news usage practices and preferences 

were concerned.  

Our data suggest that we still have a long way to go to understand the 

preferences of young adults and new practices of media consumption. The 

study is limited by its focus to a specific cohort, which is university 

students. Further research needs to be done on young adults of different 

educational background, whose news usage patterns might differ to the 
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aforementioned of similar age. Despite the limitations this study highlights 

the consequences of generation gap in news usage and the differences in 

practices and preferences among generations.  
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